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2021 Social Responsibility Highlights:
 ledged to invest $30 million over six years through the
P
CNX Foundation
 aunched the CNX Mentorship Academy to expand
L
learning and leadership opportunities for students from
underserved communities in our region
 emonstrated our commitment to diversity of thought,
D
skill, and background by adding two diverse leaders to
our executive management team, forming a Diversity
and Inclusion Advisory Council, and announcing an
internal diversity target of 40% by 2026
 upported local businesses by purchasing all materials
S
and services and committing 40% of CNX’s total small
business spend to companies within the tri-state area
(PA, OH, and WV)
 rotected employee health & safety with specialized
P
COVID-19 response protocols and reduced the number
of field employees and contractors in high-risk situations
through process automation enhancements
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Social Approach
A key avenue for exercising our core values of
Responsibility, Ownership, and Excellence is
continuous engagement with and commitment
to the communities where we live and work.
We apply best-in-class standards of ethics and
conduct while delivering economic opportunity
and providing lower carbon intensity energy
solutions to the local communities, the wider
region, and the world. Of course, this requires
protecting the health and safety of our workforce,
acting as a good steward of the environment,
and ensuring our efforts are Tangible, Impactful,
and Local.
Our approach emphasizes stakeholder engagement at every level and is designed to generate
opportunities, strengthen partnerships, and
maximize value.
We are proud of our regional heritage. Many
of our current employees have family members
who have worked for our company in the past.
Some families have CNX lineage that stretches
across several generations. We are geographically
non-diverse, meaning we have a local workforce
and seek to attract, train, and retain employees
from the communities where we live and work.
We appreciate the unique position we hold and
feel an obligation to assist our neighbors in rural
and urban disadvantaged areas close to our

operational footprint. One of the most effective
ways to do so is by recruiting young adults in
these regional underserved communities to join
our workforce.

We strive to assist our neighbors
in rural and urban disadvantaged
areas close to our operational
footprint.
We view investments that we make in human
capital as being high rate-of-return value creation opportunities for our ownership. To that
end, a key priority of free cash flow allocation
under our Sustainable Business Model is to invest
in our employees. We embrace meritocracy. This
means we pay for performance and Excellence in
our daily work. We pay well, as we perform well,
with 2021 median employee compensation exceeding $160,000. CNX was previously recognized for
having the highest median compensation level for
all public companies in the region. We prioritize
the health of our employees and families, by
offering a comprehensive benefit package that
encompasses emotional, social, physical, and
financial wellbeing.

ANNUAL TOTAL COMPENSATION
CNX will continue to invest in our talented workforce to improve on its region-leading compensation profile. In 2021 our average employee compensation was over $180,000 (excluding
the CEO) when considering all realized benefits and incentives. The ratio of the 2021 average
employee compensation to the CEO is below 43:1 – another region leading metric.
While many other public companies report ratios that exceed 300:1,, CNX will continue to
prioritize its most important asset in accordance with its SBM, its employees, and will continue
to invest in a high rate of return opportunities by driving to deliver an average annual
compensation goal of $200,000 in the near future.
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Percent of Employees from our regional footprint
Percent of Employees Living in our Regional Footprint
102%

99%

100%
98
96
94
94
90
88
86
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7/6/2009

4/1/2012

12/27/2014

9/22/2017

6/18/2020

3/15/2023

Hiring and spending local has been a hallmark of CNX for generations. Nearly 100% of the company’s
workforce lives within the Appalachian region where we operate.

As the pandemic altered the human capital philosophy of many industries and companies, CNX
remained steadfast in its conviction of hiring and
developing our region’s homegrown talent. Our
Mentorship Academy is the living embodiment
of this philosophy as we seek to expose our
region’s urban and rural disadvantaged youth to
the well-paying, family-sustaining careers in the
local energy and manufacturing industries. This
creates a pipeline of local talent not only for CNX,

but for the broader industry and region as well.
Over the past two years, CNX executed and
refined its multi-year business plan to drive
long-term per share value under the tactics
of our Sustainable Business Model. The refined
plan focuses on high quality performance by a
talented team of employees operating within
familiar and tight geographic zones.
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To recruit, retain, and motivate the very best talent,
the company must do more than compensate
well. That is why in 2021 we initiated, and in
2022, we are deploying an approach to human
capital that is unique and displays the following
attributes:

 NX, through its values (Responsibility,
C
Ownership, and Excellence), Appalachian
asset base, Sustainable Business Model, and
best-in-class team is poised to thrive in a competitive market. Employees at CNX are positioned to win more often than elsewhere.

 mployees understand our purpose, or “why?”:
E
because they are part of a region, industry,
company, and team that does great things both
socially and economically. Now more than ever,
domestic low carbon intensity energy/natural
gas is a matter of national security and global
health. CNX and the natural gas industry play a
critical role in the current global energy landscape. The value and importance of this critical
resource, and industry, will only expand in the
future. As a result, CNX employees enjoy a
unique sense of purpose in their work.

 e have the highest median compensation
W
of any local public company in the region, and
we strive to continue to push our merit-based
compensation packages even higher. We utilize
individualized work plans and tailor performance
goals, compensation packages, work environments/schedules, and career advancement
paths accordingly. Employees at CNX enjoy a
customized experience tailor-made to their
individual situations.

HE

 e bring all these factors to bear so that the
W
team is able to write new history for the region,
industry, and our company while enjoying
fulfillment in doing so.

C AR E
H
ALTMedical/prescription

CO

Dental
Vision
Disability
Life
H SA

MP

CNX offers competitive
salary packages (with median
employee compensation
over $160,000).

H olidays

O FF

Paid Parental Leave

4 01k (6% match)
Credit Union

N
LA
P
ENT
RETIREM

ON

TIME

 aid Time Off
P
with carryover

*E quity awards for
eligible positions.

SATI

COMPENSATION

Long-term
Incentive Comp*

EN

M erit
Short-term
Incentive Comp
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When Beverly Webb started at CNX 22 years ago, she represented
the second generation of her family to work for the company. Now
that her daughter Stephanie (Webb) Blevins has joined CNX, that
lineage stretches to three generations.

“

VIRGINIA OPERATIONS
MOTHER/DAUGHTER DUO
Stephanie and Beverly

They both feel working with family has advantages. “You know what their work ethic is. You
know what they’re capable of doing,” says Beverly. “We’re comfortable with each other. We can
speak our mind when we need to. I think it makes us more efficient.” During busy seasons,
familiarity enables them to work faster, and that has been especially true recently.
Although Stephanie is new to her CNX role, she is not new to CNX. She has worked as a contractor since 2013—first helping convert VA Operations to a paperless system and later working
with the Land department. Following in her mother’s footsteps was not planned. She studied
architecture and civil engineering before taking a break from school. That led her to CNX.
“Family was a big factor,” she admits, but the job itself has caused her to stay. “Civil engineering
plays a big part in operations, which works closely with permitting,” she says. “Permitting wells,
road layouts, and pipe designs keep me pointed in that direction.” While she still plans to finish
her degree, she also sees a lifelong career path at CNX.
Both women have a heritage of hard work and a love of learning. Beverly recalls joining the
Permitting team despite knowing little about the process. “I had a lot of mentors within CNX,
the VA Division of Gas and Oil, and other regulatory bodies. I have built a great working relationship with the state inspectors over the years.” She says she was fascinated by the process of
extracting methane from coal mines, and she still is. “I learn something new every day,” she
says.
That trait has helped her stay on top of a regulatory environment that continues to grow in
complexity. Now it will help her mentor Stephanie on the job. “My siblings and I had a work
ethic instilled in us our entire lives,” Stephanie says. “We’ve been taught to learn as much as we
can so we can be self-sufficient and versatile.”
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“CNX has been a vital part of my life, my family for three generations, my neighbors’ lives, and this region for more than 150 years.
What other company or industry has delivered a generational
socio-economic impact on this scale? The energy rich land we live
and work on has been the catalyst for the greatest civilization the
world has known. How could anyone argue with that?”

Rodney Wilson
Vice President, Business Development
3rd Generation

Employee Health & Safety
Protecting the health and safety of our employees
and contractors is a top priority at CNX. Safety is
embedded into each of our core values. Our Health,
Safety and Environmental (HSE) Policy details our
approach to worker health and safety, process
safety management, and emergency preparedness
and response, and underpins our overarching
management approach. CNX has maintained a
better than industry safety scorecard for years,
and we will continue to prioritize this critical area.

Supporting Employees
During COVID-19
As the world faced significant challenges related
to COVID-19, CNX took additional steps to prioritize the safety of its workforce. In 2021, CNX
continued to modify safety measures related to
travel restrictions, health screenings at job locations, social distancing, remote work opportunities, and mask recommendations/requirements.
CNX continues to provide robust well-being
resources, and offers support for remote work,
offsite cybersecurity, and work-life balance while
navigating the pandemic.
Our safety and compliance program aims to
maintain a culture of Ownership to ensure
everyone returns home safely every day. Our

commitment begins at the top and is reinforced
at every level. We encourage all employees to
consider safety and compliance metrics in individualized annual SMART goals.
In addition to Board oversight and engaged
executive management, CNX ensures safety performance and compliance by utilizing a Quality
Management System (QMS) to formalize our
processes, procedures, and responsibilities for
achieving our health, safety, and environmental
objectives. This system ensures we meet our
regulatory requirements and improve operational
effectiveness and efficiency on a continuous basis.
Additional advantages of QMS include:
Defining, improving, and controlling processes
Reducing risk
Reducing waste
Preventing exceptions
Lowering costs
Facilitating and identifying training opportunities
Engaging staff
Setting organization-wide direction
CNX emphasizes a culture of Ownership by
empowering workers (both company and
contractor) and giving them the Responsibility
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and the obligation to identify and respond to
safety issues. CNX also maintains strict training
standards to ensure that every person working
on CNX properties/projects understands they
are responsible for their personal safety, are
given the tools (process) to identify and
mitigate risks and are prepared to respond in
an emergency. We maintain close relationships
with emergency response organizations at the
local and regional level.

further separates itself by internally tracking
each deviation to our norm of Excellence. For
qualifying deviations, we perform an open and
transparent root cause investigation to understand the cause of an exception and prevent
reoccurrence. These investigations can include
our Operational Excellence personnel, operations
team, any other event stakeholders including contractors, and executive management.

In addition to the key performance indicators
(KPIs) we track for regulatory reporting, CNX

Quality

Cost

At CNX, our SBM allows us to
weigh quality much more heavily
when making decisions and
performing work.

Time

CNX’s QMS sets standards for quality across our operations and
compliance processes, prioritizing quality above cost and time.

0.72 0.69 Over 140
TRIR—CNX

TRIR—Contractor

Root Cause Analysis and

Process Safety MOCs Completed
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Diversity & Inclusion
The prerequisite to diversity and inclusion is
a culture that embodies trust, respect, and
professionalism across the entire organization.
By embracing the strengths and unique differences that each of us brings to our work, we
respect and learn from each other, foster a
high-performance environment, and encourage
every employee to reach their full potential.
CNX applies a differentiated definition when considering diversity. It is our belief that in addition
to traditional diversity metrics such as gender,
race, ethnicity, age, physical ability, and veteran
status, it is important that less traditional metrics
such as socio-economic background and educational background are incorporated into our
understanding of diversity. It is our belief that the
end goal of diversity initiatives should be diversity
of thought, skill, and experience that creates
value for employees, the region of Appalachia,
and our owners.

In 2021/early 2022, our approach to diversity
and inclusion yielded the following results:
 dded two diverse leaders to our executive
A
management team, bringing the total diversity
(gender and racial/ethnic) of our CEO direct
reports to 67%
 urpassed both external diversity goals in 2021
S
of at least 6% Diverse Business Enterprise
(DBE) spend and 7% DBE representation on
the CNX-approved vendor list
Implemented a Diversity & Inclusion Advisory
Council
Launched a cross-training rotational program
 rovided diversity & inclusion training to the
P
CNX employee population
Initiated leadership training for high-potential
female employees through opportunities
offered by the Women’s Energy Network

Our approach to diversity and inclusion is a
key element of our Sustainable Business Model
and a crucial feature of how we pursue the
value of Excellence.

COMMITMENT TO MERITOCRACY, AND DIVERSITY
OF THOUGHT, SKILL, AND BACKGROUND
We recognize that a diverse talent pool provides CNX with unique
perspectives, experiences, ideas and solutions in achieving our
strategic goals. Thus, in 2021, we took the following steps, among
others, to foster diversity and inclusion:
 dded two diverse leaders to our executive management team, bringing the total gender and
A
racial/ethnic diversity of our CEO direct reports to 67%
Set an aggressive internal diversity target of 40% by 2026
 urpassed external diversity goals in 2021 of at least 6% Diverse Business Enterprise (DBE)
S
spend and 7% DBE representation on the CNX approved vendor list
Implemented a cross-training rotational program
Provided diversity and inclusion training to the CNX employee population
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Employee Representation
Non-Management

Manager

In 2021 we announced an aggressive internal diversity target of 40% by 2026. CNX recognizes there is
a need for increased awareness of industry opportunities within the local diverse talent pool to be able
to support this ambitious target. We invest time and resources in the following initiatives in support of
our diversity targets:
Industry career opportunity awareness efforts in local high schools across our operating regions
 entorship opportunities and financial support for local underserved high school and college students
M
in support of career opportunities within CNX
Cross-functional and management training opportunities for high-potential, diverse employees
 everage the CNX Mentorship Academy talent pipeline from our underserved rural and urban
L
regional communities

Region

12

OH

302

PA

54
72

VA
WV

Female

Male

Age
<30

8

30–50
>50

20
61

248

30

74
Female

Male

Race and Ethnicity

24

417
Minority

Non-Minority

Management Profile

74

Non-Management
Management

25

224
118

Female

Male

At the end of 2021, CNX attained approximately 29% toward the 2026 40% diversity target established in 2020. To track success, CNX will evaluate EEO self disclosure categories.
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Community Investment

“While everyone is talking about sustainability and
Environmental, Social, and Governance (ESG) these
FOUNDATION
days, too few are delivering tangible and measurable
results. We are on a mission to change the trajectory of our region
and to improve the lives of our neighbors in communities left behind
by a system focused on talk and abstract concepts rather than real
outcomes. This commitment is not about words; it’s about the people
who make the broader Appalachian region such a special place to
live, work, and raise a family.”

Understanding our philosophy starts with understanding the meaning of the Tangible, Impactful,
and Local initiatives we support:

TANGIBLE We are focused on making a
real, and measurable difference in the communities we serve.
IMPACTFUL We seek to identify true needs
within our community so our support will have an
immediate and long-lasting impact in helping specific programs within the region meet their goals.
LOCAL Our efforts are rooted in supporting
communities in our operational footprint so we
can foster more opportunities for growth, close
to home.
CNX Foundation’s community investment pillars:
Food Insecurity
Children’s Health and Wellness
Broadband and Information
Technology Access

I

M

Recidivism and Re-entry

PACTFU
L

Water Quality Safety
and Awareness

GIBL

Career Awareness/Technical
and Vocational Training

LO C A L

Opioid Epidemic and
Societal Impact

E

Domestic Abuse Awareness

AN

CNX has a longstanding and special relationship
with the communities and people in our region.
We have called this region home for nearly 160
years and know that the people and families, both
within our walls and in our operational footprint,
are one and the same. Over the years, we have
become increasingly concerned that many of our
friends and neighbors are shut out from the many
opportunities in energy and manufacturing that
represent a realistic and actionable path to the
middle class. The CNX Foundation’s community
commitment sets a new target; the grassroots
community project or organization that may
struggle to compete for funding with establishment entities. The CNX Foundation is fashioned
in our corporate philosophy of being Tangible,
Impactful, and Local and is targeted towards
helping those that need it most. We are not
interested in simply donating money; our aim is
to facilitate creative problem-solving by bringing
together a diverse range of partners and resources
to invest in challenges that are often overlooked
or ignored.

T

“

Nick Deiuliis
President and Chief Executive Officer
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Crossing the Digital Divide
CNX worked with the Community Foundation
of Greene County to provide fifty (50) 7th grade
students from the West Greene School District
the equipment they needed to further their
education amidst the pandemic.

Powering Our Community with
Our Local Resources
CNX partnered with the Pittsburgh International
Airport on a project that will provide 100% of
the airport’s electricity needs via an innovative,
on-site microgrid. The project centers around
the construction of a five-generator, 20-MW
facility with fuel sourced by on-site natural gas
and solar power. The project provides enough
energy to power the airfield, the terminals, and
the public areas of the airport.

Tackling Food Insecurity in Our Region
Washington County Food Helpers is a local organization that is tangibly impacting the community.
Food Helpers identified a path to assist those in need who cannot be reached by traditional food
assistance programs. The organization is an ideal partner in our efforts to reach the underserved
segments of our region. CNX Foundation found synergy with other local organizations, including our
local 4-H program, to secure over 400 pounds of fresh protein, which CNX then processed and
packed to assist Food Helpers in distributing to the community. This partnership is a great example
of the type of full engagements CNX Foundation is seeking for efficient Tangible, Impactful, and
Local community investments.
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CNX Foundation Continues Partnership with The Bus Stops Here Foundation
CNX Foundation has partnered with The Bus Stops Here Foundation to bring greater awareness and
access to opportunities within the natural gas industry to disadvantaged urban and rural communities
throughout the region.

Jerome Bettis and Nick Deiuliis visit Sto-Rox High
School to deliver needed technology solutions and
speak with students regarding career opportunities in
the natural gas industry. This follows recent CNX-led
classroom technology efforts with West Greene School
District and other community partners in the region.

“Our hope and expectation is that this partnership will advance the
conversation and bear tangible results when it comes to opening
doors to opportunities that exist in the natural gas industry to the
communities that need these opportunities the most. We’re proud to
help lead this effort within the region we love.”
John Bettis
Chief Operating Officer of Bettis Brothers

CNX Career Education Experience
Designed to aid those students unable to find an
internship during the summer, CNX implemented
a six-week virtual shadowing program that
connects CNX employees with college students
throughout the region. This program was led by
CNX’s subject matter experts where students
learned about a different discipline each week.
The disciplines included: drilling, marketing,
completions, finance, reservoir, production,
and midstream.
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Mentorship Academy

The company’s community commitment and philosophy spawned a Mentorship Academy in 2021,
designed to focus on local high school students
who desire a family-sustaining, well-compensated
career that does not require a four-year degree.
Given the Appalachian region’s unique attributes
of low-cost energy, manufacturing prowess, and
a deeply ingrained work ethic, these careers, and
opportunities to build and sustain the middle
class in our region are abundant. Our Mentorship
Academy seeks to introduce students from local
underserved communities to these opportunities, help them build the basic skills necessary to
obtain gainful employment, and provide pathways and open doors necessary to execute on
their career goals.
The Mentorship Academy uniquely connects
the region’s premier employers, organized labor
and building trades, and community-focused
nonprofits with local, young emerging talent
seeking family-sustaining jobs in an attempt to
address the workforce challenges of the region.
The Academy students—high school juniors and
seniors from rural and urban underprivileged
communities—learn from local leaders and
industry experts about the numerous career
options available to them through hands-on
activities, tours, and personal and professional
coaching from the Academy’s mentors. Through
exposure, experience, and mentorship this program meets students where they are and helps
facilitate their growth.

ALEX PARIS

CONTRACTING

Pennsylvania
Counties

Greene
Washington
Allegheny
Beaver
Butler
Schools
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STAND WORKER

Floor Coverer

Certified

way Welder
ipment

CRANE

Machinery

Laborer

Frac Field Mechanic

ACCOUNTANT

Structural

eck

IRONWORKER Rigging
REINFORCING

Frac Equipment

COMMERCIAL
Pipefitter

CDL

Millwrights

Floor Coverer

Ornamental

Electrician
Operator HVAC-R Service
Electronic
Technician

CARPENTER

DRIVER Pile

Industrial

Pipefitter

Rigging Specialist

GIS Analyst

CDL Driver

Pile Driver

Laborer
GIS Analyst

Equipment Operator

Electronic Technician

Project Estimator

Welder

Electrician

Ironworker

Field Mechanic

Crane Operator

HVAC-R Service

Roughneck

Accountant

Pipefitter Carpenter

“I’ve always had the motivation that if you help one person, you
help the whole world,” she says. “When I heard there was going to
be a young women’s [class], I thought if I can help just one girl
take her family to the middle class, that means the world will be a
better place.” Perhaps most surprising to her, she stated, is how
much she has enjoyed being a part of it. “To be able to touch
somebody’s life… it’s so rewarding. You can’t pay for that.”
J oan Siewe
CNX, Senior Production Engineer, Academy Mentor

Teyron Wofford

Zion Bufford

Reiss Coole

“What I like about the CNX program is that you get an opportunity to learn from people
who have been doing this their whole life. [I also appreciate] the fact that you get to be
around people that you can grow with for a long time. My plan after high school is to find
somewhere to work and do something I love....and also be able to not only help myself,
but help my family as well.... College isn’t my thing [and] I know I can go at any time. I
don’t want to rush my future. I want it to come on its own.”
Teyron Wofford, Obama Academy

“My eyes have also really been opened to all of the opportunities there are out there to
walk out of high school or a trade school with little to no debt and be able to get a job
where I could comfortably support myself.”
Zion Bufford, Moon Area High School

“When I first started with the academy I really didn’t know what I wanted to do after high
school and this really opened up my options. I felt like school after high school isn’t for me
and really wanted to do something with my hands. I think this is a really helpful program
for people like me. I especially liked the tours I’ve been on, the guys I met were straightforward and real.”
Reiss Coole, Chartiers—Houston High School
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The Academy’s Formula for Creating a Pathway
to Family-Sustaining Wages
AWARENESS

STEP

1

READINESS

STEP

Beginning a career journey
Defining the difference
between a job and career.
Discovering multiple career
options and different
opportunities in each.
More than money
Understanding how to assess
total compensation benefits
and long-term planning.
Choosing the right career
Analyzing organizational
cultures and aligning
personal values to determine
professional and personal fit.

2

PERFORMANCE

STEP

Personal brand
management
Differentiating between a
personal and professional
brand and developing the
interpersonal skill to convey
your brand.
Workplace etiquette
Learning how to function
in different organizational
settings and understanding
how to display the right
behaviors.
Life choices
Beginning a career
requires commitment
and understanding how
that commitment can
create long-term success.

3

Support your passion
through your career
Understanding the
importance of choosing the
right career and how that
can increase your ability to
pursue your passions.
Win the interview
Learning how to develop
a professional resume that
demonstrates experiences and
highlights your uniqueness.
Preparing and training to
ensure the right messages
are conveyed during
interview process.
Building a
professional network
Developing and utilizing
professional tools like
LinkedIn to expand your
contacts. Understanding the
process of following up and
engaging influential people
that can further your career.

 hirty high school juniors or seniors, drawn from disadvantaged rural and urban communities in
T
western Pennsylvania meet for one day each month during the program, including a field visit or a site
visit as well as guest speakers. Topics discussed include leadership, career paths, life choices, resume
creation and interviewing, among other topics.
 o become involved in the The Mentorship Academy or to nominate a student please visit
T
https://www.cnx.com/about-us/the_mentorship-academy.
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Local Spend and DBE/MBE/WBE
CNX contributes to society through the direct economic value we generate, the energy we produce,
and our commitment to operate responsibly. We do this by prioritizing and dedicating spend to local
small businesses and disadvantaged/minority/woman owned business enterprises (DBE). The below
graphic represents the success we achieved with respect to our targets* for the tri-state area.

$466MM
Capital expenditures

$39MM/$159MM
DBE/Local Small Business Spend (PA, OH, WV)

$38MM
Taxes and impact fees

$2MM/$30MM
Community investments and commitments

DBE Vendor Utilization

DBE Spend

1,098

$501MM

TOTAL VENDOR COUNT

Local Small Business Spend

$357MM

TOTAL TRACKED SPEND

90

TRACKED SMALL BUSINESS SPEND

$39MM

DBE VENDOR COUNT

$159MM

TOTAL DBE SPEND IN TRI-STATE

Current DBE Vendor %

TOTAL SMALL BUSINESS SPEND IN TRI-STATE

Current DBE Spend %

CY Small Business Spend % in Tri-State

40%
40%

6%
6%
7%
7%

8.20%
0%
0%

7.79%
10%
10%

0%
0%

44.58%
10%
10%

0%
0%

*CNX is expanding these targets in 2022 to include Virginia and the entirety of our operational footprint.

100%
100%
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We recognize that our suppliers and contractors
are critical members of our community and play a
significant role in our operations. Efficiencies we
achieve through these partners, who are expected
to maintain a high environmental, safety, and health
standard, ultimately mitigate risk. In 2021, we
purchased approximately $500 MM in commercial goods and services from approximately 1,100
suppliers. Our pre-qualification and selection
program helps to ensure we work with qualified
and safe companies.
CNX has succeeded in delivering on several initiatives launched last year, including success in
increasing our Disadvantaged Business Enterprise,

Minority Owned Business Enterprise, and Local
Small Business Spend—all in keeping with our
focus on delivering Tangible, Impactful, Local
results. As is the case with employees, CNX recognizes the value of engaging with a diverse,
local supplier base. This not only brings innovation and collaboration to our business, it reflects
our commitment to creating opportunities in the
communities where we live and work. In addition
to these successes, CNX is actively working with
suppliers on innovative technologies that will
help deliver a multitude of efficiency and environmental goals.

FOCUS LOCAL
A pillar of the CNX approach is to focus on Local initiatives that directly impact our
communities. In addition to the creation of the CNX Foundation and Mentorship Academy,
CNX also set direct targets designed to promote the success of our local vendors. In 2021,
CNX prioritized purchases all services and materials from providers that, in the aggregate,
maintain a 90% local resident employee base (southwestern PA, eastern OH, and northern
WV). And we dedicated over 40% of CNX’s total small business spend to companies within
the tri-state area (PA, OH, and WV).

“Our industry is the lifeblood of the regional economy and the foundation of our social fabric. Growing and supporting the businesses
that power our communities and targeting local disadvantaged
urban and rural areas in our region with our vendor spend is a big
part of what sustainability and ESG means to CNX.”
Nick Deiuliis
President and Chief Executive Officer
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